
 
 

 

 

CRITERION 1 – CURRICULAR ASPECTS 

1.4  FEEDBACK REPORT 

1.4.2 FEEDBACK PROCESS OF THE INSTITUTION MAY BE CLASSIFIED AS: 

 OPTIONS (SELECT ANY ONE THAT IS APPLICABLE): 

A. FEEDBACK COLLECTED, ANALYSED AND ACTION TAKEN ON 

FEEDBACK AND RELEVANT DOCUMENTS ARE MADE AVAILABLE 

ON THE INSTITUTIONAL WEBSITE 

B. FEEDBACK COLLECTED, ANALYSED AND ACTION HASBEEN 

TAKEN 

C. FEEDBACK COLLECTED AND ANALYSED 

D. FEEDBACK COLLECTED 

E. FEEDBACK NOT OBTAINED/COLLECTED 

 

Option A 

 

Criterion Number 1 

Metric 1.4.2 

Details 

Action taken report of the Institution on feedback 

report as minuted by the Governing Council, 

Syndicate, Board of Management/School of 

Mass Communication 

Pages 1 to 43 

 

  



 
 

 

ACTION TAKEN REPORT 

SCHOOL OF MASS COMMUNICATION 

2022-2023 

School Stakeholders Consolidated feedback Action taken 

School of Mass 

Communication 

Academic 

Peers 

● Digital media and 

its influence can be 

taught.  

● Students can be 

encouraged to take 

interdisciplinary 

courses in the 

School of Mass 

Communication. 

● Graphics Design and 

Value-added courses like 

UI&UX.  

● The photography course 

was opted for by B.Sc 

Animation students, and 

3D Animation and Visual 

Effects opted by Visual 

Communication.  

Professionals ● Production of 

media content 

must be 

encouraged. 

● The role of AI and 

advanced 

techniques in the 

field of media can 

be taught as case 

studies along with 

the curriculum. 

● The department arranges 

media internships in 

media production houses 

& MoUs & and Industrial 

visits to media production 

houses, shooting spots, etc. 

Students get hands-on 

training during institute 

vents - shooting on 

campus, preparing 

promotional videos, 

attending short film 

festivals, and collaborating 

on projects.  

● We offer AI in game 

design and B.Sc 

Animation.  



 
 

 

 

 

 

 

 Parents ● Ethical commitments 

and values in various 

stages of media must be 

taught. 

●  Encouraging and 

motivating students 

about the scope of 

animation and 

organizing 

seminars/webinars 

about career 

opportunities.  

● Media laws and media ethics 

courses are offered in B.Sc 

Vis.Com and M.Sc Vis.Com. 

Scholars are also engaged in 

Ph.D. research.  

● Alumni interactions and 

industrial expert interactions, 

workshops, seminars, and 

guest lectures are organised at 

regular intervals.  

Alumni ● Motivating students to 

do hands-on projects 

and assignments.  

● Reels and short film 

competitions can be 

organised.  

● Projects and internships are 

offered to provide hands-on 

training. In addition to this, 

students are encouraged to 

participate in intra-college and 

inter-college events to enhance 

their skills further.  

● Students participated in and 

organised Media Craft, Vels 

Stars, and Vels Nakshatra 

events in VISTAS. Students also 

participated in national and 

international level short film 

competitions organised by 

NGOs and Government 

Organisations.  



 
 

 

 

 

 

 Employers ● Flipped classrooms 

or blended 

programs can be 

implemented in 

media creation 

courses. 

● A campaign strategy 

course is offered at M.Sc 

Vis.Com. With a major 

emphasis on blended 

learning.  

Students ● Improving 

communication 

skills 

● Focusing on 

entrepreneurship 

programs and 

internships  

● Students are imparted  

knowledge through soft 

skill courses, orientation 

programs and placement 

training courses  



 

 

 

 

 

 

 

 

 

 

SAMPLE PROOF OF 

ACTION TAKEN REPORT 

 

 

 

 

 

 



 

 

 

 

 

VALUE ADDED COURSE 

  





 

  



 

 

 

 

 

CURRICULUM 

  













 

  



 

 

 

 

MOU 

  



 

  







 

  















 

  



 

 

 

 

PLACEMENT TRAINING 

  





 

  



 

 

 

 

INTERNSHIP 

  







 



  

 

 

 

INDUSTRIAL VISIT 

  



 

  



 

  



 

  







 

  



 

 

 

 

 

 

 

VELS STARS 

  



 

 
Figure:1 Viscom students Won Prize in VELS STARS 
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